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Advice for Life

By Luke Yoquinto
and Joseph Coughlin
The Washington Post

Companies such as
Instacart, Uber and
TaskRabbit may be known
for their appeal to young,
urban consumers, but
they soonmight influence
older adults’ lives just
as profoundly. Offering
alternatives to traditional,
senior-oriented services,
these companies stand to
transform how the older
demographic gets things
done.
At 88, Sally Lindover

already participates as
both a user and a provider
in what’s known as the
on-demand and sharing
economy.
She recently signed up

for home delivery services
following a trip to France
with a younger tour group.
“I’m so competitive, of
course I had to keep up
with them,” Lindover
said. The result was some
lower-back pain that made
it difficult for her to walk
to the grocery store when
she returned home to
Cambridge, Mass.
So she started using

Instacart, a company that
does grocery shopping for
you. “I was very pleased
with it. I certainly will use
it again in the winter,” she
says. For bulky paper prod-
ucts and heavy household
goods such as detergents,
“I used a service called Jet,
which is competing with
Amazon - and competing
very effectively, I must say
— on prices.”
Lindover has a long

history of defying expec-
tations about her age. In
1983, she joined the U. S.
Foreign Service at age 56.
“I became the oldest junior
officer at the time to enter
the Foreign Service and
broke what was known as
the age barrier for that rea-
son,” she said.

CHANGINGOLDAGE
Now, living by herself in

a two-bedroom, two-bath
apartment, she rents out
her extra room through
Airbnb.
In her relationship with

that company and others,
she has taken a place at the
forefront of a trend that’s
likely to change the experi-
ence of old age.
In the past, when frailer,

older people needed
dinner provided, a ride
somewhere or a light bulb
changed, solutions tended
to be explicitly senior-
oriented: ThinkMeals on
Wheels, paratransit ser-
vices and dedicated senior
living facilities. But now,
on-demand and sharing-
economy companies are
offering those very servic-
es— andmany others— to
customers across the age
spectrum.
It matters that they

cater to all ages because
consumers often avoid
products and services that
mark the user as old, even
if that avoidance comes at
the cost of quality of life.
Stigma is one reason

the National Institutes
of Health reports most
hearing-aid users live with
hearing loss for 10 or more
years before seeking help.
Products and services

marketed to the young and

old alike, however, avoid
this trap. So older adults
now not only are buying
what such companies as
Lyft and Instacart are sell-
ing, but also joining in as
providers: driving, hosting
and helping others.
After a brief retirement

in the mid-1990s, Lindover
began renting a home in
Cambridge where, now
fully retired, she lives with
a rotating cast of Airbnb
users. She doesn’t worry
about bringing new faces
into her home, she said,
“because I had somany
experiences all over the
world with somany people,
and I have a lot of confi-
dence in Airbnb’s vetting of
people.”

OLDERANDBETTER?
More than half of

Airbnb’s hosts are older
than 40, and 10 percent
of them are older than
60. “Our older hosts have
some of the best ratings on
our site,” said Anita Roth,
Airbnb’s head of policy
research.
Not only do empty-

nesters tend to have extra
rooms to rent, but they
often also have “the life
experience to knowwhat it
means to welcome some-
one into your home.”
Ride-hailing companies

Lyft and Uber similarly
rely on large numbers of
older adults. Twenty-five
percent of the drivers
at Uber, which recently
announced a partnership
with AARP, are 50 or older.
“We have a lot of retirees

who are drivers,” said Mike
Masserman, Lyft’s director
of government relations.
“They know the cities
really well — they’re
locals, and they love shar-
ing anecdotes,” he said.
“We hear from our passen-
gers that some of our retir-
ees are the most popular
drivers.”
Between 2020 and 2030,

the 65-plus population
in the United States will
increase by 18 million
people, a base that sharing
and on-demand companies
are eager to gain as loyal
consumers. “We think
there’s going to be huge
opportunity in this mar-
ket,” Masserman said. At
the same time, traditional
senior-oriented services
are awakening to the possi-
bility that these young tech
companies might poach
their customers.
“I do view it as both a

threat and an opportunity,”
said TomGrape, chief exec-
utive of Benchmark Senior
Living, the largest provider
of senior housing in New
England.

SMARTPHONEAID
The threat lies in the

fact companies such as
Instacart and TaskRabbit
will make it possible for
some older adults to delay
climbing onto the less-
care-intensive rungs of
senior living, insteadmeet-
ing their needs via their
smartphone or computer.
The decision not to move

to senior living “is already
our biggest competitor,
and, of course, we fully
expect that technology
will allow people to stay at
home longer in the future,”
Grape said.

NATIONWIDE

Clicking yourway to
a comfy retirement

Musculoskeletal Clinic also
provides direct-care access

By Betsy Musolf

The first health and wellness
center in the world designed
to be accessible to people of all

abilities will be home to the Mary
Free BedMusculoskeletal Clinic.
The clinic will serve as an exten-
sion of therapy to graduates of
inpatient or outpatient programs
at the hospital’s downtown Grand
Rapids campus. It also will provide
direct access to care for competi-
tive athletes, weekend warriors or
anyone suffering from a range of
musculoskeletal pain.
“Mary Free Bed’s integration

into the YMCA presents all kinds of
opportunities that were never avail-
able before,” said Curt Meyer, vice
president of Outpatient Services at
the hospital.
“First, we can see patients in the

clinic with a wide array of injuries
to the musculoskeletal system,
from back pain to a shoulder issue.
These are people who need to be
seen by either a physician or a cli-
nician for therapy but who won’t
first need a physician referral. If
somebody’s working out at the Y
and they hurt their back, and they
want to get in to see the doctor, we
can probably get them in to be seen
right away.
“Second, as Mary Free Bed

patients progress and get better
through their rehabilitation, we can
bridge their clinical care into the
Y,” Meyer said.
When the walk-in clinic opens in

mid-January, it will serve patients
from 8 a.m. to 5 p.m. weekdays. The
clinic will be staffed byMary Free
Bed physiatrists and physical thera-
pists who can provide screenings
and develop a treatment plan for
minor injuries involving muscles
and joints.
Patients can expect a thorough

physical examination and history
intake. The doctor also can order
studies— includingmusculoskel-
etal ultrasound— and perform
any necessary procedures, such
as cortisone and other injection
therapy, to accelerate return to
prior function. A team approach to
care ensures open communication
between therapists, physicians and
the patient.
When necessary, clinic staff and

patients can discuss referrals and/
or evaluations with local surgical
specialists in spine andmusculo-
skeletal disorders.
The 1,400-square-foot clinic has a

reception desk, two private exami-
nation rooms and therapy gym
space that includes treadmills, mat
tables and exercise equipment such
as balls and bands.
“The idea is that after they’re

seen in the treatment space, they’ll
progress out into the Y and work
with a therapist on the exercise

floor, in the warm-water pool, if
they would benefit from that, or
even a spinning class,” Meyer said.
When treatment by a doctor or

therapist no longer is required, the
patient will be “bridged” to work
with aMary Free Bed or YMCA
personal trainer.
“That way, there is consistency

all the way through their fitness
program, and we’re ensuring
they’re learning how to exercise
correctly to avoid exacerbating
injury or experiencing new injury,”
Meyer said.
When therapeutic services

no longer are necessary, but the
patient wants to continue to use
YMCA facilities, he or shemust
become amember.
TheMary Free Bed YMCA,

which opened in December, is
the first building in the world to
receive Global Universal Design
Certification from the Global
Universal Design Commission. It
nowwill serve as a global model
for inclusion and accessibility for
people of all abilities.
The 116,200-square-foot, LEED-

Certified health and wellness
facility will houseMary Free Bed’s
Weight Management program
once its teaching kitchen can be
scheduled for classes. The first-of-
its-kind-Y also will be home base
for the 650-plus athletes onmost
of Mary Free Bed’sWheelchair
& Adaptive Sports teams and
will house the hospital’s Post
Concussion services.
“The plan is to extend the con-

tinuum of services beyond what
we currently offer to ensure that
reintegration back to employment
or school actually works on the
first try without any rebounding
of symptoms,” said Penny Adams,

team leader for inpatient pediatrics.
“For high school and college ath-
letes, this might include evaluation
of biometrics during weight train-
ing for return to sport, as well as
conditioning for return to the field,
court or pool after being off for so
many weeks with a concussion.”
By offering the clinic at the

YMCA, Mary Free Bed is provid-
ing an extension of services to its
patients and to the community,
Meyer said.
“We can only do somuch here,

andmost of our work here is very
clinical. But as people progress and
get better through their rehabilita-
tion, their expectations grow,” he
said. “If their expectation is to get
back to running a 5K or to being in
a spin class or taking a yoga class,
then this gives us the opportunity
to say, ‘OK your goals as a patient
can be aligned with the opportuni-
ties we have to show you how to get
there and to do it in a safe and effec-
tive manner.’
“Their sense of getting their free-

dom back is when they are back to
working out. It gives us the oppor-
tunity to define freedom from the
patient’s standpoint.”
Mary Free Bed’s integration with

the YMCA presents numerous new
opportunities, Meyer said.
“The common denominator at

theMary Free Bed YMCA is that
everyone is working on improving
their health and functionality,” he
said. “It’s all relative to each per-
son’s starting point, but ultimately,
each person is working on the
same thing.”
For more information, call

Mary Free Bed at 616-840-8005
or 800-668-6001, or visit
maryfreebed.com and select
“Outpatient Services.”

Rehabilitationpatients’ bridge to
recoveryextends tonewYMCA
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Pat Besta, a volunteer and athlete with Mary Free Bed Rehabilitation Hospital’s Wheelchair and Adaptive Sports
teams, works out at the new Mary Free Bed YMCA. (Submitted photo)

Ride-sharing services, such as Lyft, above, and Uber, rely
on older adults as drivers and customers. (Submitted photo)


